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The Challenge e
The European economic engine needs more thrust
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President Juncker’s Agenda BMANUFUTUREEU

Five points are important for MANUFUTURE

AA New Boost for Jobs, Growth and Investment
AA Connected Digital Single Market

AA Resilient Energy Union with a Forwdmabking Climate Change
Policy

AA Deeper and Fairer Internal Market with a Strengthened Industrial
Base

AA Stronger Global Actor
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Capital Investment and Profits in Europe EMANUFUTUREEU
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World Trade Figures e g

Gloase Handelsries

Manufactured goods by far Number one in world expor =
In 2013, the figure amounted to 11,848 billiddSD ;
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Key Enabling Role of Manufacturing

AManufacturing delivers the products and product related serviceemand in
EUROPE and worldwide.

AManufacturing is applicationf Engineering Intelligence ntélligentuse of
Resources anlnergy as well as skills and abilities of people.

A Europe hastill anexcellent knowledge base.

AMan_ufac_:turin% needs Advancexhgineering methods for industrial
applicationz X

A Materials
A Processes
A Information& Communicatiorfechnologies

AManufacturing is all about efficiengydio more withlesg and competitiveness
Odoit betterandfastee v ' YR ONAY3d UKS 0Sau 2dzu
0 luman factoe v

AManufacturing needs continuous innovation and investment!
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Future Manufacturing mMANUFUTURESEL
Generates ,High Added Value and Wealth”

Industry will be the engine of the new lovearbon, resourceefficient and knowledgebased

economy
People Knowledge

Input | Output
- Energy INSE e High Added Value
- Materials * = - Products

. . — - 8- Zero Emissions / Zero Waste

and is lean clean,green, and sustainable!
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Future Trends 2030%* BMANUFUTURE'EY
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Manufacturing is an enabler for future business

It covers seven megatrends shaping the future development

of our world
‘;!E:Illltiiiz!llllll ;Eisllllll:jisglllllt
Demographic Globalization Scarcity Climate Dynamic Global Sustainability
dynamics & future of change & technology knowledge & global
markets resources ecosystem & innovation society responsibility

at risk
I I s B B B $ |

Megatrends
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Lots of Business Opportunities BMANUFUTUREEY

Future Markets

Health and nutrition | Mobility and
Affordable healthcare Disaster prediction and transportation

management Low-emission, reliable
mobility in urban areas

P
Lt

Information and Energy and living Production and
communication Low-loss generation, environment
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Final Remarks

AWe are here to discuss how to move forward during the next two
days.

ALetus seizethis greatopportunity to makea bold stepinto the
future!

Al wishusall asuccessfutonferencewith manytangibleresultsfor a
successfuEurope.

It is better to light acandlethan to complainabout the darkness *
Confucius



